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Introduction 

The Citrus Growers Association (CGA) requested the NAMC to evaluate the outcome of the referendum held in the Citrus Industry. The referendum was held to determine the support for the increase of the levy amount from 21 cents to 32 cents per 15 kg on fresh citrus fruit intended for export.

The CGA sent out 1392 questionnaires to its registered growers. The NAMC received 394 responses back, representing 28.3%.

Conclusion

From the 28% respondents 80% supported the CGA’s proposal to increase the levy amount from 21 c per 15 Kg to 32 c per 15 Kg fresh citrus fruit exported from South Africa. 

Results

The following 3 questions were asked:

Question 1:
Do you think the CGA has been successful in meeting its objectives since the inception of the statutory levy?

Question 2:
Should the CGA reapply for the levy in 2004?

Question 3:
For the next levy period, (from 2004 season) the CGA Board has agreed on 32c per 15 kg carton. Are you in agreement with the CGA Board?

	
	Yes
	No

	Question 1
	90%
	10%

	Question 2
	87%
	13%

	Question 3
	80%
	20%


Viewpoint

Questionnaires are the most common marketing research method.  Response rate is the single most important indicator of how much confidence can be placed in the results of a survey. 

One major disadvantage of written questionnaires is the possibility of low response rates. Low response is the curse of statistical analysis. It can dramatically lower our confidence in the results. Response rates vary widely from one questionnaire to another (10% - 90%).

It is my viewpoint that a 28% response   rate gives insight in the respondents viewpoint on the proposed increase of the levy amount. With 80% of the respondents supporting the CGA’s request to increase the levy amount from 21 cents per 15 Kg to 32 cents per 15 Kg exported, it is felt that adequate support is demonstrated by the respondents.

Background

After each question the respondents had the opportunity to make comments. It should be noted that >9% of the respondents made comments

· Information

Not adequate feedback of information to the growers.

Extension and information dissemination is poor.

Grower personal farm level information is poor.

Information on new varieties is not readily available.

Uncertainty exists about why royalties should be paid on certain varieties

The CGA should inform growers of their activities and industry events.

· Export Agents

The viewpoint was that exporters were not controlled enough, that they should be controlled and regulated.

· Extension officers

It seems that a need exists to increase advisory services and that the viewpoint is that 2 additional extension officers is not enough.

· Management of funds

Respondents felt that the CGA funds and operations should be managed in an open and transparent way.

· Levy amount

Viewpoints of the levy amount preferred varied between 11 cents and 30 cents. 

It was also mentioned that free riders should not be allowed

The CGA held a series of workshops during February and March 2003. The purpose of these workshops was to highlight the activities conducted by the Citrus Research International (CRI) and CGA and to test support within the citrus industry for the proposed increase of the levy amount.  All citrus growing regions were visited. The CGA felt that adequate support for the proposed increase existed. The CGA Board decided to apply for the increase of the levy amount for the new term.  It was decided to conduct a referendum within the industry. The NAMC was requested to determine grower support for a reapplication of the present levy administered by the CGA.  

During October and November 2003 referendum forms were sent out to the 1392 registered producers with the CGA to inform them of the referendum and to encourage them to fill in the forms and post them back to the NAMC.

The following were sent out:
· Referendum questionnaire in English and Afrikaans
· Levy motivation in English and Afrikaans
· Prepaid envelope with NAMC address
