Market Notes

India’s imported citrus market in October remained steady, with South African oranges and soft citrus
continuing to lead supplies across major consumption markets. Egyptian volumes have fully phased out,
keeping South Africa as the dominant origin, especially for Valencia and late mandarin. Importers report
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firm demand from retail and wholesale channels, supported by strong fruit quality this month.

Australian citrus reappeared in select high-end retail outlets after a prolonged absence, signalling renewed
commercial engagement with India. Although volumes are still limited, Australian suppliers are testing price

acceptance and distribution readiness.

However, elevated tariffs and cold-chain logistics costs continue to constrain price competitiveness versus
domestic citrus, limiting broader market expansion. Industry stakeholders expect heightened competition

in November as seasonal availability shifts.

Price Trends in Key Markets

Country Variety Wholesale Price (INR) Traditional Rates (INR)
Net Wt. | Mumbai Delhi Unit | Mumbai Delhi
South Africa | Mandarin (Class 1) 10 kg 1,600 1,800 Kg 220 250
South Africa | Mandarin (Class 2) 10 kg 1,700 1,700 Kg 240 250
South Africa | Mandarin (Nadorcott - Class 3) 10 kg 1,700 1,750 Kg 240 250
South Africa | Orange / Malta (Large/72) 15 kg 1,100 1,150 Kg 120 120
South Africa | Orange / Malta (Medium/80) 15 Kg 1,100 1,200 Kg 120 140
South Africa | Orange/ Malta (Small/88) 15 Kg 1,000 1,300 Kg 120 150
Australia Mandarin (Murcott - Class 1)) 9 Kg 1,800 1,600 Kg 250 240
Australia Mandarin (Class 2) 9 Kg 1,700 1,500 Kg 250 250
Australia Blood Orange (Count 40) 9 kg 2,200 NA Kg 350 NA
India Orange (Large) 10 kg 700 780 Kg 110 120
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Trade Newsletters

A festive-focused and trade-focused digital newsletter was circulated to key industry stakeholders across
India. These communications help sustain consistent engagement with the trade community while
reinforcing South African Citrus’ presence in the market. These newsletters serve as a valuable channel to
provide timely updates on ongoing promotional activities, share market insights, and strengthen
relationships with importers, retailers, and other partners involved in the citrus supply chain.

Social Media and Communications

As part of the South African Diwali celebration campaign, India office of South African Citrus curated and
distributed exclusive premium-fruit hampers to select influencers across major Indian cities. These hampers
featured top-quality South African citrus and other curated and premium South African fruits. Each of them
was thoughtfully assembled to reflect the festive spirit, the produce was chosen for its exceptional
freshness, natural appeal and superior quality, mirroring our brand’s commitment to health, authenticity
and premium experience. Through this initiative, we aimed not only to create a positive and lasting brand
impression, but also to spark authentic social-media engagement as influencers unwrapped these hampers
and shared their gifting experiences with their audiences, thereby amplifying the message of premium
festive gifting aligned with freshness, wellness and global quality.

Consumer Activity

In October, the Citrus Growers’ Association India participated in a consumer-promotion event organised by
KPMG, a premier consulting firm in India, at the upscale DLF Cyber Hub, Gurugram, where premium South
African citrus fruits along with other premium South Arican fruits were showcased and offered to invitees
including corporate and industry guests. The activity aimed to raise awareness of high-quality citrus in the
premium urban segment, engage influential stakeholders through an experiential taste-and-talk setup, and
strengthen CGA’s brand presence in a lifestyle-driven environment, while gathering direct feedback on
flavour, purchase intent and potential demand channels, with a view to replicating such events in high-
footfall, premium venues and linking into corporate wellness and retail partnerships.

Print Advertisement

The Indian team of the Citrus Growers’ Association executed a targeted full-page advertisement in Food &
Beverage Processing (FBP) Magazine to maximise outreach among importers, retailers and consumers. The
ad highlighted the key benefits of premium citrus, its freshness, flavour, nutrition and included a call-to-
action directing readers to scan a QR code for promotional material, retail listings and seasonal purchase
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windows. By placing the advertisement strategically within the magazine’s October issue, the team aimed
to build awareness just ahead of the peak import season, reinforce brand visibility, and drive inquiry-
generation across India’s wholesale and retail channels.

Activity Snapshots

Trade Newsletters

Association

Nomaste,

May the festival of lights fill your life with boundless prosperity,

warmth, and wonder. Happy Diwali!

This Diwali, brighten your celebrations with a burst of South Africa
Citrus magic! Sweet, tangy. and bursting with zesty flavour, citrus

fruits are made for snacking, sharing with loved ones, or adding a
lively twist to your festive treats.

Hope they bring @ refreshing touch to your celebrations.

Warm wishes

Sachin Khurana

India Representative, Citrus Growers’ Association
sachin@qrgroup.n | +91 98889 08706

Digital Influencer Activities
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Such gorgeous fruits "

! @southafricaapplespears
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KPMG Promotion Activity Pictures
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Industry News

https://indianexpress.com/article/health-wellness/prebiotic-supplement-gut-gujarat-researchers-citrus-
fruit-peel-good-bacteria-: Gujarat researchers use citrus fruit peel to feed good bacteria

https://www.telegraphindia.com/west-bengal/winter-pride-landslides-wrack-orange-orchards-darjeeling-
mandarin-likely-to-be-scarce : Winter Pride, landslides wrack orange orchards, darjeeling manadrin likely
to be scarce

https://www.freshplaza.com/asia/article/9764042/floods-hit-mango-vegetable-and-kinnow-crops/ :
Floods hit mango, vegetable and kinnow crops

https://www.freshplaza.com/north-america/article/9777441/first-ever-brazilian-tahiti-limes-to-arrive-in-

india-as-bilateral-citrus-trade-strengthens/ : First ever Brazilian Tahiti limes to arrive in India as Bialetral
citrus trade strengthens

--: End of Report :--
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